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San Luis Obispo 53.0% 64.7%

October 8-10, 2024: IMEX America
November 13-15, 2024: ConferenceDirect Forum
November 17-19, 2024: MPI Regional Business Exchange & FAM
December 4-5, 2024: CalSAE Seasonal Spectacular
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See Monterey exhibited at IMEX America, which brought 15,800 meeting professionals together.
See Monterey attended/sponsored numerous holiday events including SITE SoCal Holiday, SITE Texas, Holiday 
Showcase, MPI San Diego Deck the Palms, CalSAE Seasonal Spectacular and mor.
See Monterey hosted the MPI Regional Business Exchange & Corporate FAM bringing 50+ meeting planners in 
market to experience the destination.



City of Monterey
$1.50 Limited +
$4.50 Full Service+
$7.00 Luxury +
Group Properties+
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