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San Luis Obispo 68.0% 66.2%

July 27: SF Travel + MPI Greater NY Chapter Golf Outing, New York
July 28-30: Smart Meetings Inclusive, Miami
August 8-13: Virtuoso Travel Week, Las Vegas
August 10-13: ASAE Annual, Cleveland
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See Monterey attended ASAE Annual in Cleveland, Ohio connecting with 120+ meeting planners at the tradeshow.
See Monterey attended Virtuoso Travel Week in Las Vegas and ILTM North America in the Bahamas meeting with 
180+ travel trade representatives.
See Monterey hosted the SITE Northern CA event "SITE For the Senses" bringing 50+ meeting planners in market to 
experience the destination.
 

City of Monterey
$1.50 Limited +
$4.50 Full Service+
$7.00 Luxury +
Group Properties+
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by Region
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Conference Center 
Leads by Year
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